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Abstract: The mass media plays an important role in the construction of social gender roles and women’s survival
and development． Based on the analysis of women’s images on newspaper，television，advertising and internet，
this article attempts to discuss the social and cultural origins of the construction of women’s image in the mass
media，analyzes the impacts of the replication of the media culture on women’s survival and development，and pro-
poses to reconstruct the women’s image in the mass media． In order to promote women’s self-identity and the ac-
knowledgement of women’s subject consciousness from the whole society in the course of reconstruction of women’s
image，the mass media should not reduce women’s images of women into passive object，such as“be seen”，“be
materialized”，“be consumed”，“be fantasized”and so on．
















































































































































































美国特拉华大学 ( University of Delaware ) 传播




作状态的比例为 41%，而女性为 28% ; 电影中男性
达到 60%，女性则为 35% ; 电视中讨论罗曼史的女
















美国传播学者沃尔特·李普曼 ( Walter Lipp-
mann) 认为，“大众传媒的内容是一种营造‘拟态环
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